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SURVEY RESULTS
  

Majority of Benefit Brokers Report 
Regular Client Inquiries Around  
Identity Theft Protection  

Identity theft protection is becoming increasingly 
in-demand, with 57 percent of benefit advisors 
reporting receiving regular requests from their 
clients.

It’s not surprising to see that benefit brokers are 
now feeling the need for identity theft protection, as 
business leaders are more aware of the threats facing 

their employees at home and at the office. About this same time last year, the 
PWC Financial Wellness survey1 said 21 percent of employees surveyed had been 
victims of identity theft. Additionally, according to FICO’s latest consumer finance 
trend research,2 44 percent of U.S. consumers named identity theft and banking 
fraud as their top concern. That’s more than twice the amount (18 percent) of 
people who fear terrorist attacks.

The biggest driver for employers around choosing to adopt an employer-
paid benefit is cost, as indicated by 80 percent of survey respondents; value 
to employees ranked second. 

To further underscore the cost concern, 65 percent of the benefit advisors 
indicated that Identity Theft Protection coverage that sells for less than $3 per 
employee/individual would appeal to their clients (the employers).

There are other progressive benefits that these benefit advisors indicated are 
also on the rise including wellness programs, with 54 percent reporting that they 
are regularly requested, in high-demand, or are in extremely high-demand by 
their clients. Confidential counseling services and legal services were reported to 
be regularly requested, in high-demand, or are in extremely high-demand by 48 
percent of the survey’s respondents. Finally, vision and dental programs continue 
to remain very popular, as 65 percent said they are either in high-demand or 
extremely high-demand by their clients.

SURVEY OVERVIEW
    

Technology disruption and the pace of change in the world seems to be more 
accelerated today than ever before. This ever-changing and continuous cycle has also 
influenced how employee benefits are perceived, not only by the workforce but also 
by the employers themselves. Many employers rely on trusted advisors, known as 
benefit brokers, to help them select the right benefits to include that would appeal 
to a diversified workplace culture consisting of millennials, Gen Y, Gen X, and baby 
boomers. In order to gain direct insight from these benefit brokers, IdentityForce 
surveyed more than 100 benefit advisors throughout the U.S., with 42 percent of 
those who responded supporting companies employing more than 500 employees. 
The goal of the survey was to gain their direct insight on the trends they are seeing 
around how organizations are evaluating and adopting employee benefits. The survey 
was conducted between January and March of 2018.

FIGURE 1
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1.  2017 Employee Financial Wellness Survey: PWC
2.  2017 North America Banking Survey; FICO

https://www.pwc.com/us/en/industries/private-company-services/library/financial-well-being-retirement-survey.html
http://www.fico.com/en/2017-north-america-banking-survey
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Employers Increasingly Leaning on Brokers as Thought Leaders 

In a complex environment with ever-changing regulations, employers are looking to 
their benefit brokers to help with more than just selling them insurance.  
More and more, HR and benefits professionals are requesting that Brokers 
become involved in employee engagement initiatives, maintaining compliance, and 
controlling costs. In fact, in 2017, 83 percent of brokers reported that employers 
lean on them to control healthcare costs.3 This trend is only expected to continue, 

as Human Resources teams navigate a myriad of other 
responsibilities like payroll, recruiting, onboarding, 
employee retention, and more.

With unemployment at its lowest point in 17 years,4 
and a well-documented talent shortage,5 attracting and 
retaining skilled workers has never been so difficult. This 
strain has stretched HR’s bandwidth thin and has created 
an opportunity for benefit brokers to add value 
through non-traditional benefit offerings.

According to a Glassdoor Employment Confidence Study,6 
60 percent of people report that benefits and perks 
are a major factor in considering whether to accept a 
job offer. Additionally, 80 percent of employees would 
choose additional benefits over a pay raise. Identity theft 

protection has been the fastest-growing, voluntary benefit offering, and it is expected 
that 70 percent of employers will offer it to their employees this year.7

Progressive Benefits Continue to Rise 

When looking at the most-requested, progressive benefits, Wellness Programs take 
the lead among our broker respondents, with more than half (54 percent) saying they 
are requested regularly or are in high demand. This aligns with current market trends, 
as the latest MetLife U.S. Employee Benefit Trends Study8 shows that employees 
are increasingly looking to their employer for assistance both in and outside of the 
workplace. This is especially true in terms of financial wellness, with 49 percent of 

employees saying they are concerned, anxious or fearful 
about their current financial wellbeing.

The second most-requested, non-traditional benefit 
was Confidential Counseling. In fact, 48 percent of 
brokers responded that counseling options are regularly 
requested, in high demand, or in extremely high demand. 
Workplace counseling services can play a powerful role in 
supporting personal and professional growth, and acts as 
a safe place for employees to express themselves while 
knowing their communications are privileged. There’s 
a strong link9 between an employee’s psychological 
well-being and their productivity at work, which makes it 
understandable why employers have made counseling a 
priority in their benefit offerings.

Our findings showed that Identity Theft Protection 
was the third most popular progressive benefit offering 
that employers are clamoring for most. The survey data 

showed that 32 percent of respondents said their clients requested ID theft protection 
regularly, that it’s in high demand, or extremely high demand. 

Some of the benefits that are less-likely to be requested, based on survey results, 
include Pet Insurance, Child Care, Elderly Care, and Student Loan Assistance.

FIGURE 2

The majority of benefit 
brokers have go-to identity 
theft protection vendors 
that they recommend 

FIGURE 3
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3.  Strategies and Service Innovation Shaping Brokers’ Transformation from Sales Representatives to Strategic Benefits Consultants; DirectPath
4.  National Employment Monthly Update; Bureau of Labor Statistics
5.  The Talent Shortage Continues; ManpowerGroup
6.  Employment Confidence Survey; Glassdoor
7.  2016 Voluntary Benefits and Services Survey; Willis Towers Watson
8.  U.S. Employee Benefits Trend Study; MetLife
9.  Health, Wellbeing and Productivity in the Workplace; RAND Corporation

https://www.businesswire.com/news/home/20170726005219/en/83-Percent-Health-Insurance-Brokers-Employers-Lean
http://www.ncsl.org/research/labor-and-employment/national-employment-monthly-update.aspx
https://www.manpowergroup.com/wps/wcm/connect/c2ddd2bc-fa8f-4d7f-8281-6bd96071a160/2014_Talent_Shortage_WP_US2.pdf?MOD=AJPERES&amp;CACHEID=c2ddd2bc-fa8f-4d7f-8281-6bd96071a160
https://www.glassdoor.com/blog/ecs-q3-2015/
https://www.willistowerswatson.com/en/press/2016/03/employers-expand-use-of-voluntary-benefits
https://benefittrends.metlife.com/us-perspectives/work-redefined-a-new-age-of-benefits/
https://www.rand.org/randeurope/research/projects/workplace-health-wellbeing-productivity.html
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Price, Value to Employees, & Ease of Enrollment  
the Biggest Drivers of Benefit Adoption

Not surprisingly, our broker respondents reported that Price (80 percent) and  
Value to Employees (77 percent) were the two biggest drivers for employers to adopt 
a new, employer-paid benefit. It makes sense these two considerations would be top 
of mind for employers when deciding to invest in rolling out an addition to their suite 
of benefits.

What is interesting is that over a third of brokers (36 percent), named Ease of 
Enrollment as one of the top two drivers that gets their clients to offer an  
employer-paid benefit. A simplified enrollment process helps to reduce confusion  
and avoid complexity, and many employees won’t enroll in a new benefit if the barriers 
to entry are too complicated. 

Source |  MetLife U.S. Employee Benefit Trends Study
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https://benefittrends.metlife.com/us-perspectives/work-redefined-a-new-age-of-benefits/
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Benefit Brokers Remain a Lifeline for Employers

As times shift, so do the preferences of our employees, and benefit brokers have had 
to evolve to meet the everchanging requests of their clients. We’ve seen that, across 
the board, employers are relying more on the expertise of their broker partners as 
benefits become more complex. To remain competitive in the talent marketplace,  
one third10 of organizations increased their overall benefit offerings last year. 

Millennials, now the largest generation in the workforce, have helped to drive a shift 
in the employer’s mindset to focus more on their benefit offerings. As you can see in 
the chart below, they put the most importance on workplace benefits, and expect their 
benefits to support them both in and out of the office. 

Many Millennials are saddled with student loan debt, which has contributed to the 
focus on financial wellness programs. Employers sharply increased their financial 
well-being programs in 2017, and nearly half (49 percent) of employers were offering 
some type of financial advice in 2017, according to the Society for Human Resource 
Management’s Employee Benefits survey.10

With benefits being a strategic imperative, an increasing number of employers  
are recognizing the impact their offerings provide on the holistic experience  
of their employees. Brokers remain an invaluable resource to educate and inform  
these strategies.  

Source |  LinkedIn 2016 Talent Trends Report
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10.  2017 Employee Benefits: Remaining Competitive in a Challenging Talent Marketplace; 
Society for Human Resources Management (SHRM)
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 OUTRANKING OTHER PROVIDERS

“With a robust, digital-oriented identity protection  
platform, IdentityForce leads a competitive pack 
of providers. IdentityForce distinguished itself by  
integrating data security tools to help subscribers 
secure their broader digital life.”

 Source | 2017 Identity Proection Service Providers 
Scorecard Report, Javelin Strategy & Reserch

https://www.identityforce.com/2017-identity-protection-services-scorecard

